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New TitlePLUS ad campaigns

roll out across Canada

The TitlePLUS program has all the tools
to ensure lawyers provide clients with the
best protection possible — including the
benefits of legal services coverage.*
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That's the principal message of a new
series of TitlePLUS ads now running in
major legal publications across Canada.

Like its predecessor ads, the current ot vt oo e,
“Tools” campaign also emphasizes the Tare
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TitlePLUS program as the Bar-related® e
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real estate partner for lawyers.

To mark its launch in Québec, the e e s
TitlePLUS program has also launched a

Québec-oriented advertising campaign
that positions the program as the “valued Major events at which the TitlePLUS * Presented to the Edmonton CBA Real

partner of the real estate notary and program exhibited or presented in Estate Section;
lawyer” in addressing marketplace 2008 include: o Attended the CBA Alberta Law
Ichar?%esd?ntl;at provlince. Re?ulztgry anj * Exhibited at Financial Forum Wealth Conference in Calgary,
egal bodies have only recently addresse and Management Expo in Toronto; * Hosted “The Next 10 Years...” TitlePLUS
the use of title insurance in real estate . )
Conveyancing in Québec. . Sponsored the Real Property Program Annual Conference in Toronto,

at the 2008 Ontario Bar Association’s * Exhibited at Leader's Edge Training
Complementing the TitlePLUS ad cam- Annual Institute in Toronto; Revolution Conference for Real Estate

paigns is an ambitious schedule of
presentations, sponsorships and
exhibitions that help deliver the TitlePLUS
message to consumers, real estate
agents and the lender community. By the
end of 2008, the TitlePLUS department
will have exhibited and/or presented at
more than 130 events from coast-to-coast.
By emphasizing the value of seeking
independent legal advice for all real estate
transactions, the TitlePLUS program
supports the role of the lawyer as central
to the real estate transaction.

Agents in Mississauga;

* Sponsored a luncheon at the PME-Inter
Notaires Annual Conference in Quebec;

* Exhibited at the National Credit Union
Lending Conference in Newfoundland;

Built just 0O0 -
for yOU =4 * Sponsored the Winnipeg Real Estate
Agents Technology Conference and

Trade Show.
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of dealing with & loss as the regalt of an error or cmission in
yourreal estate trensactons

Together we have all the tools

To ensure your ohents gal the most comprehensive coverage n ana titks maurance policy,
take @ ook at he TalePLLIS" Program, your Barrefated” real eslate parines .’,I

muast comprahensive coverags
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* TitlePLUS policies issued with respect to properties in Québec and OwnerEXPRESS® policies do not include legal services coverage.
® BAR-RELATED Mark is a registered Mark of North American Bar Related Title Insurers used by LAwWPRO under License.

LawPR@® 24)8 Lawyers’ Professional Indemnity Company. This article originally appeared in LAWPRO Magazine
“Surviving the Slide,” Fall 2008 (Vol. 7 no. 4). It is available at www.lawpro.ca/magazinearchives



